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Cross- Cultural Communication and Stereotyping: Africans and Asians.
The most common stereotype relating to Africans in business is the belief that Africans and Africa in general is corrupt and that they are not exposed to technology. Most people view Africans as corrupt people who are not straight forward maybe owing to a few people or countries in the continent that are corrupt. Moreover, people believe that Africa is a backward, primitive continent with no exposure to technology and development. on the other hand, people believe Asians to be competent in their jobs but cold and unfriendly. They are believed to be a minority group that takes advantage of any opportunity to thrive. 
Before doing business with another party, one would want to ensure that they have experience, exposure and know how to work where and when technology is concerned. Stereotyping Africans as people who lack technology will negatively affect the business because they will be believed to be incompetent, someone will imagine that their business partner won’t be able to key in data into excel. Also because of the corruption stereotype, it will be difficult for someone to do business with an African. They will imagine their capital being embezzled and them becoming bankrupt. The Asian stereotype will negatively affect business because business requires friendliness and good reception. Nobody wants their customers to leave because of how their business partner spoke to them. Also they will imagine that the reason why the Asian wants to do business with them is so that they can take advantage of them and leave.
It is important to get rid of stereotypes and see people as they are. The best way to do this in business is to be indifferent and have a neutral attitude. Pick a business partner because of their competency and not their place of origin.
